Index Volume 31 


Author Index 


Anand, Jaideep and Andrew Delios. “Competing 
Globally: How Japanese MNCs Have Matched 
Goals and Strategies in India and China” No. 3 
(Fall 1996): 


Bombelles, Thomas and Gerald J. Mossinghoff. 
“The Importance of Intellectual Property Protec- 
tion to the American Research-Intensive Pharma- 
ceutical Industry” No. 1 (Spring 1996): 38-49. 


Carter, Tony. “Strategic Customer Development In 
China” No. 4 (Winter 1996): 


Cavusgil, S. Tamer and Luiz Guilherme Duarte. 
“Internationalization of the Video Industry: Unre- 
solved Policy and Regulatory Issues” No. 3 (Fall 
1996): 


Cavusgil, S. Tamer. “Pricing For Global Markets” 
No. 4 (Winter 1996): 


Chazen, Jerome A. “Notes for the Apparel indus- 
try: Two Decades at Liz Claiborne” No. 2 (Sum- 
mer 1996): 


Craig, C. Samuel and Susan Douglas. “Developing 
Strategies for Global Markets: An Evolutionary Per- 
spective” No. 1 (Spring 1996): 70-81. 


Craig, C. Samuel and Susan P. Douglas. “Respond- 
ing to the Challenges of Global Markets: Change, 
Complexity, Competition and Conscience” No. 4 
(Winter 1996): 


Czinkota, Michael R. and Peter R. Dickson. “How 
the United States Can Be Number One Again: Res- 


Winter 1995 


urrecting the Industrial Policy Debate” No. 3 (Fall 
1996): 


Delios, Andrew and Jaideep Anand. “Competing 
Globally: How Japanese MNCs Have Matched 
Goals and Strategies in India and China” No. 3 
(Fall 1996): 


de Wit, Bob and Boudewyn van Dyk. “Lessons 
from a Brazilian Miracle: Surviving and Thriving in 
a Highly inflationary Environment” No. 3 (Fall 
1996): 


Dickson, Peter R. and Michael R. Czinkota. “How 
the United States Can Be Number One Again: Res- 
urrecting the Industrial Policy Debate” No. 3 (Fall 
1996): 


Douglas, Susan and C. Samuel Craig. “Developing 
Strategies for Global Markets: An Evolutionary Per- 
spective” No. 1 (Spring 1996): 70-81. 


Douglas, Susan P. and C. Samue! Craig. “Respond- 
ing to the Challenges of Global Markets: Change, 
Complexity, Competition and Conscience” No. 4 
(Winter 1996): 


Gotschall, Mary G. “Making Big Money From Gar- 
bage: How Companies are Forming International 
Alliances to Recycle Trash for Profit” No. 3 (Fall 
1996): 


Duarte, Luiz Guilherme and S. Tamer Cavusgil. 
“Internationalization of the Video Industry: Unre- 
solved Policy and Regulatory Issues” No. 3 (Fall 
1996): 


Garten, Jeffrey E. “The Big Emerging Markets” 
No. 2 (Summer 1996): 


Geier, Philip. “Doing Business in Brazil” No. 1 
(Summer 1996): 


Gillespie, Kate and J. Brad McBride. “Smuggling In 
Emerging Markets: Global Implications” No. 4 
(Winter 1996): 


Hanon. “The Path to Competitiveness: Strategies 
for Investment in Central Europe” No. 2 (Summer 
1996): 


Harvey, Michael. “The Selection Of Managers For 
Foreign Assignments: A Planning Perspective” No. 
4 (Winter 1996): 


Holden, Alfred C. “The Repositioning of Ex-Im 
Bank” No. 1 (Spring 1996): 82-93. 


Khanna, Ashok. “Equity Investment Prospects in 
Emerging Markets” No. 3 (Fall 1996): 


Lehman, Bruce A. “Intellectual Property: America’s 
Competitive Advantage in the Twenty-first Cen- 
tury” No. 1 (Spring 1996): 6-17. 


Lyles, Marjorie A. and H. Kevin Steensma. “Com- 
peting for Large-Scale Infrastructure Projects in the 
Emerging Asian Markets” No. 3 (Fall 1996): 


McBride, J. Brad and Kate Gillespie. “Smuggling In 
Emerging Markets: Global Implications,’ No. 4 
(Winter 1996): 


Mogi, Yuzaburo. “Joint Venturing in Taiwan” No. 
2 (Summer 1996) 


Mossinghoff, Gerald J. and Thomas Bombelles. 
“The Importance of Intellectual Property Protec- 
tion to the American Research-Intensive Pharma- 
ceutical Industry” No. 1 (Spring 1996): 38-49. 


119 


| 

| 

ay 

| 

| 

? 

| 
= 
| 
Lin 

4 

% 

| : 

| 

| 

| 
| 
| 

| 

; 


Rangan, U. Srinvasa and Michael Y. Yoshino. 
“Forging Alliances: A Guide to Top Management” 
No. 3 (Fall 1996): 


Saporito, William and Clifford J. Shultz II. “Pro- 
tecting Intellectual Property: Strategies and Recom- 
mendations to Deter Counterfeiting and Brand 
Piracy in Global Markets” No. 1 (Spring 1996): 
18-29. 


Shultz, Clifford J. I and William Saporito. “Pro- 
tecting Intellectual Property: Strategies and Recom- 
mendations to Deter Counterfeiting and Brand 
Piracy in Global Markets” No. 1 (Spring 1996): 


Seyoum, Belay. “The Impact of Intellectual Prop- 
erty Rights in Foreign Direct Investment” No. 1 
(Spring 1996): 50-59. 


Shafik, Nemat. “Selling Privatization Politically” 
No. 4 (Winter 1996): 


Simon, Emery. “The Software Industry’s Perspec- 
tive on Ensuring Information Wealth” No. 1 
(Spring 1996): 30-37. 


Spar, Debora. teaches at Harvard Business School, 
“Trade, Investment, and Labor: The Case of Indo- 
nesia” No. 4 (Winter 1996): 


Steensma, H. Kevin and Marjorie A. Lyles. “Com- 
peting for Large-Scale Infrastructure Projects in the 
Emerging Asian Markets” No. 3 (Fall 1996): 


Sycip, Washington. “Professional Services in Emerg- 
ing Asian Markets: The Indonesian Case” No. 2 
(Summer 1996): 


Tateisi, Nobuo. “How to Invest in China: Omron’s 
Experience in the Chinese Economic Area” No. 2 
(Summer 1996): 


van Dyk, Boudewyn and Bob de Wit. “Lessons 
from a Brazilian Miracle: Surviving and Thriving in 
a Highly Inflationary Environment” No. 3 (Fall 
1996): 


Vandermerwe, Sandra. “New Competitive Spaces: 
Jointly Investing in New Customer Logic” No. 4 
(Winter 1996): 


Weisman, Lorenzo. “The Advent of Private Equity 
in Latin America” No. 1 (Spring 1996): 60-68. 


Yoshino, Michael Y. and U. Srinvasa Rangan. 
“Forging Alliances: A Guide to Top Management” 
No. 3 (Fall 1996): 


120 


Title Index. 


“Competing Globally: How Japanese MNCs Have 
Matched Goals and Strategies in India and China” 
by Anand, Jaideep and Andrew Delios, No. 3 (Fall 
1996): 


“Strategic Customer Development In China” by 
Tony Carter, No. 4 (Winter 1996): 


“Pricing For Global Markets” by S$. Tamer Cavus- 
gil, No. 4 (Winter 1996): 


“Notes for the Apparel industry: Two Decades at 
Liz Claiborne” by Jerome A. Chazen, No. 2 (Sum- 
mer 1996): 


“Lessons from a Brazilian Miracle: Surviving and 
Thriving in a Highly Inflationary Environment” by 
Bob de Wit and Boudewyn van Dyk, No. 3 (Fall 
1996): 


“How the United States Can Be Number One 
Again: Resurrecting the Industrial Policy Debate” 
by Peter R. Dickson and Michael R. Czinkota, No. 
3 (Fall 1996): 


“Developing Strategies for Global Markets: An 
Evolutionary Perspective” by Susan Douglas and 
Samuel Craig, No. 1 (Spring 1996): 70-81. 


“Responding to the Challenges of Global Markets: 
Change, Complexity, Competition and Con- 
science” by C. Samuel Craig and Susan P. Douglas, 
No. 4 (Winter 1996): 


“Making Big Money From Garbage: How Compa- 
nies are Forming International Alliances to Recycle 
Trash for Profit” by Mary G. Gotschall, No. 3 (Fall 
1996): 


“Internationalization of the Video Industry: Unre- 
solved Policy and Regulatory Issues” by Luiz Guil- 
herme Duarte and’S. Tamer Cavusgil, No. 3 (Fall 
1996): 


“The Big Emerging Markets” by Jeffrey E. Garten, 
No. 2 (Summer 1996): 


“Doing Business in Brazil” by Philip Geier, No. 1 
(Summer 1996): 


“Smuggling In Emerging Markets: Global Implica- 
tions” by Kate Gillespie and J. Brad McBride, No. 
4 (Winter 1996): 


“The Path to Competitiveness: Strategies for Invest- 
ment in Central Europe” by Bernard Hanon, No. 2 
(Summer 1996). 


“The Selection Of Managers For Foreign Assign- 
ments: A Planning Perspective” by Michael Harvey, 
No. 4 (Winter 1996): 


“The Repositioning of Ex-Im Bank” by Alfred C. 
Holden, No. 1 (Spring 1996): 82-93. 


“Equity Investment Prospects in Emerging Mar- 
kets” by Ashok Khanna, No. 3 (Fall 1996): 


“Intellectual Property: America’s Competitive Ad- 
vantage in the Twenty-first Century” by Bruce A. 
Lehman, No. 1 (Spring 1996): 6-17. 


“Competing for Large-Scale Infrastructure Projects 
in the Emerging Asian Markets” by Marjorie A. 
Lyles and H. Kevin Steensma, No. 3 (Fall 1996): 


“Joint Venturing in Taiwan” by Yuzaburo Mogi, 
No. 2 (Summer 1996): 


“The Importance of Intellectual Property Protec- 
tion to the American Research-Intensive Pharma- 
ceutical Industry” by Gerald J. Mossinghoff and 

Thomas Bombelles, No. 1 (Spring 1996): 38-49. 


“Forging Alliances: A Guide to Top Management” 
by U. Srinvasa Rangan and Michael Y. Yoshino, 
No. 3 (Fall 1996): 


“Protecting Intellectual Property: Strategies and 
Recommendations to Deter Counterfeiting and 
Brand Piracy in Global Markets” by Clifford J. 
Shultz II and William Saporito, No. 1 (Spring 
1996): 18-29. 


“The Impact of Intellectual Property Rights in For- 
eign Direct Investment” by Belay Seyoum, No. 1 
(Spring 1996): 50-59. 


“Selling Privatization Politically” by Nemat Shafik, 
No. 4 (Winter 1996): 


“The Software Industry’s Perspective on Ensuring 
Information Wealth” by Emery Simon, No. 1 
(Spring 1996): 30-37. 


“Trade, Investment, and Labor: The Case of Indo- 
nesia” by Debora Spar, No. 4 (Winter 1996): 


“Professional Services in Emerging Asian Markets: 
The Indonesian Case” by Washington Sycip, No. 2 
(Summer 1996): 


“How to Invest in China: Omron’s Experience in 
the Chinese Economic Area” by Nobuo Tateisi, 
No. 2 (Summer 1996): 


“New Competitive Spaces: Jointly Investing in 
New Customer Logic” by Sandra Vandermerwe, 
No. 4 (Winter 1996): 


“The Advent of Private Equity in Latin America” 
by Lorenzo Weisman, No. 1 (Spring 1996): 60-68. 


The Columbia Journal of World Business 


F 
= 


Subject Index 


Intellectual Property Rights 


Bruce A. Lehman, “Intellectual Property: America’s 
Competitive Advantage in the Twenty-first Cen- 
tury” No. 1 (Spring 1996): 6-17. 


Marjorie A. Lyles and H. Kevin Steensma, “Com- 
peting for Large-Scale Infrastructure Projects in the 
Emerging Asian Markets” No. 3 (Fall 1996): 


Gerald J. Mossinghoff and Thomas Bombelles, 
“The Importance of Intellectual Property Protec- 
tion to the American Research-Intensive Pharma- 
ceutical Industry” No. 1 (Spring 1996): 38-49. 


Belay Seyoum, “The Impact of Intellectual Property 
Rights in Foreign Direct Investment” No. 1 (Spring 
1996): 50-59. 


Clifford J. Shultz If and William Saporito, “Protect- 
ing Intellectual Property: Strategies and Recommen- 
dations to Deter Counterfeiting and Brand Piracy 
in Global Markets” No. 1 (Spring 1996): 18-29. 


Emery Simon, “The Software Industry’s Perspective 
on Ensuring Information Wealth” No. 1 (Spring 
1996): 30-37. 


Emerging Markets 


Jerome A. Chazen, “Notes for the Apparel indus- 
try: Two Decades at Liz Claiborne” No. 2 (Sum- 
mer 1996): 


Tony Carter, “Strategic Customer Development In 
China” No. 4 (Winter 1996): 


Bob de Wit and Boudewyn van Dyk, “Lessons 
from a Brazilian Miracle: Surviving and Thriving in 
a Highly Inflationary Environment” No. 3 (Fail 
1996): 


Jeffrey E. Garten, “The Big Emerging Markets” 
No. 2 (Summer 1996): 


Winter 1995 


Philip Geier, “Doing Business in Brazil” No. 1 
(Summer 1996): 


Kate Gillespie and J. Brad McBride, “Smuggling In 
Emerging Markets: Global Implications” No. 4 
(Winter 1996): 


Bernard Hanon, “The Path to Competitiveness: 
Strategies for Investment in Central Europe” No. 2 
(Summer 1996): 


Ashok Khanna, “Equity Investment Prospects in 
Emerging Markets” No. 3 (Fall 1996): 


Yuzaburo Mogi, “Joint Venturing in Taiwan” No. 
2 (Summer 1996): 


Debora Spar, “Trade, Investment, and Labor: The 
Case of Indonesia” No. 4 (Winter 1996): 


Washington Sycip, “Professional Services in Emerg- 
ing Asian Markets: The Indonesian Case” No. 2 
(Summer 1996): 


Nobuo Tateisi, “How to Invest in China: Omron’s 
Experience in the Chinese Economic Area” No. 2 
(Summer 1996): 


Lorenzo Weisman, “The Advent of Private Equity 
in Latin America” No. 1 (Spring 1996): 60-68. 


Global Competition 


Anand, Jaideep and Andrew Delios, “Competing 
Globally: How Japanese MNCs Have Matched 
Goals and Strategies in India and China” No. 3 
(Fall 1996): 


S. Tamer Cavusgil, “Pricing For Global Markets” 
No. 4 (Winter 1996): 


Susan Douglas and C. Samuel Craig, “Developing 
Strategies for Global Markets: An Evolutionary Per- 
spective” No. 1 (Spring 1996): 70-81. 


C. Samuel Craig and Susan P. Douglas, “Respond- 
ing to the Challenges of Global Markets: Change, 

Complexity, Competition and Conscience” No. 4 

(Winter 1996): 


Sandra Vandermerwe, “New Competitive Spaces: 
Jointly Investing in New Customer Logic” No. 4 
(Winter 1996): 


Michael Harvey, “The Selection Of Managers For 
Foreign Assignments: A Planning Perspective” No. 
4 (Winter 1996): 


U. Srinvasa Rangan and Michael Y. Yoshino. “Forg- 
ing Alliances: A Guide to Top Management” No. 3 
(Fall 1996): 


The Environment 


Mary G. Gotschall, “Making Big Money From Gar- 
bage: How Companies are Forming International 
Alliances to Recycle Trash for Profit” No. 3 (Fall 
1996): 


Government Policy 


Peter R. Dickson and Michael R. Czinkota, “How 
the United States Can Be Number One Again: Res- 
urrecting the Industrial Policy Debate” No. 3 (Fali 
1996): 


Luiz Guilherme Duarte and S. Tamer Cavusgil, “In- 
ternationalization of the Video Industry: Unre- 
solved Policy and Regulatory Issues” No. 3 (Fall 
1996): 


Alfred C. Holden, “The Repositioning of Ex-Im 
Bank” No. 1 (Spring 1996): 82-93. 


Nemat Shafik, “Selling Privatization Politically” 
No. 4 (Winter 1996): 


: 
és 
= 
= 
7 
‘ 
= 
121 


